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FINAL LOGO
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LOGO MINIMUM SIZE

Our logos should be always visible.,

50 pixel logo used for:

* email newsletter

e web banner

72 pixel logo used for:

* web page

meduim scaled logo used for:

¢ 5 x 7" postcard Cn-screen: 100 px
* G x 9" booklet Print: 1.5"

e 8.5 x 11" format

On-screen: 50 px
Print; 1"

e Ad format

e A3 format

e 11 x 17" format

e PowerPoint presentation

For formats larger than 11x17" or A3,

scale the logo
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MAIN COLOR

#E31F25

HEX #E31F25
RGB 227,31, 37

CMYK 4,99,99,1
WATER + OIL COLOR

Considering the use of oil as the main source of refinery resources as a statement of the olil industry
and refinery as a symbol of the main color, as well as the effect of navy color as the color of stability and
strength, it can be a special visual attraction to artistic and eye-catching activities. give branding Also,
water, as one of the four main components of nature, is a sign of the importance and consideration of
the environment category in Mirdamad Safeh Petrorefining Company.



AUXILIARY COLOR

#E31F25
F I R E HEX ~ #E31F25
RGB  227,31,37

CMYK 4,99.99.1

REFINERY FLARE SYSTEM

The flare system of refineries as a symbol of the oil industry and a refinery as a complementary color
symbol can give a special visual appeal to artistic activities and branding. Also, fire, as one of the four
main components of nature, is a sign of the importance and consideration of the environment category
in Mirdamad Safeh Petrorefining Company.
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#E31F25

HEX

RGB

CMYK
Irand ident | & |

#E31F25
227, 31,37
4,999,991

#A81216

HEX
RGB
CMYK

#A81216
169, 18,22
23, 100, 100, 17

PRIMARY COLOR PALETTE

#131D47 #130E2B

HEX #131D47 HEX
RGB 19.29.71 RGB
CMYK 100, 93, 36, 46 CMYK

#130E28
19, 14, 43
56,67,0, 83

HEX
RGB
OhYK

#D2D20D2
210,210,210
0,0,0,18
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CHLORINE YELLOW
#CECE1B

REGULAR TEXT

A high color contrast makes
anything easier to read.

CONTRAST

DARK BLUE
#201943

o

LARG TEXT

A high color contrast
makes anything easier
to read.

CONTRAST RATIO

9.73: 1

GRAPHIC COMPONENTS

HOA




SHADES & TINTS

Shades and Tints of 4ceceib Color Blindness Simulator

AANRGR R Achieyed by pdajng-hiack to Ay e e, while.a Ot is.sceate oy piking white 1o aie pureichion InEhiz cramme, Below, you can see how #cecelb is perceived by people affected by a color vision deficiency. This can be useful if you need to

#ORDF0Z  i5 the darkest color, while #fd 5 the lightest one., . ' S
ensure your color combinations are accessible to color-blind users.

Monochromacy

Achromatopsia Atvoical Achromatopsia

Dichromacy _ _
Protanod teranopta Trtanogpia
Tesl Color Yariaticn
Tones of #icecelb Trichromacy _ _ _

A kone s produced by adding gray to any pure hua, Inkhis case, #7247des is the less saturated color, while &efaS00 is the moss Pretancm: teranamaly Tritanonaly

Shace Color Wariation

saburated one.
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ENGLISH TYPE FAMILY

DM Sans B 0 L D 7 2
. .. BOLD 56

REGULAR

ABCDEFGHIJELMNOPQRSTUVWXYZ Display 4 B O L D 4 6
0123456789 — &*#@?!/+(:)
Regular 34

BOLD
Headline R eg 9 | a r 24

ABCDEFGHIJELMNOPQRSTUVWXYZ R | 20
litle

0123456789 — &*#@?H‘+{.;:} e egu Ay
Subheading REEU'ET’ 16
Bogy Regular 14
Caption Regular 12
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SHUSHTAR

PFERROCHEMICAL COMPLEX

Display 4

Chsplay 3

Display 4

Display 3

Headline

Title

Subheading

Body

Caption

FARSI TYPE FAMILY

72 I“’“o

56 *=°

46
34

24
20
16

14

12
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REGULAR
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Youth and dynamism Expertise
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Development Environment Supporter

Photography

The photos of Mirdamad Safeh Petrorefining Company
should represent youth and dynamism, strength, strength
and thinking, supporting the environment, growth and devel-
opment, prestige, expertise, processes and production prod-
ucts of this organization. Care should be taken not to show
the tone of the images dry and emotionless, for example:

personnel during daily activities.

People are diverse and relatable. Appears natural.
A2
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PATTERN

Patterns are used to bring visual interest to compositions as
graphic elements, Patterns can be used as background
elements or to divide and organize content. Patterns can be
used full bleed ar masked within.

The pattern placement depends on the type of
communication. |t should be used creatively and bring visual
interest to compositions while following minimum size and
accessibility requirements,

Things to Do
» Use patterns on high contrast backgrounds,
» Use patterns to divide content and create flow,

Things To Avoid

» Do not place patterns on top of images.

» Do not place patterns on competing colors,
» Do not place pattern on similar colors,

- Do not place text on top of patterns.
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VISUAL COMPONENTS
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DIGITAL MEDIA



009 X 09 L = ¥3dVHISANS JAIM

WIDE SKYSCRAPER — 160 X 600.

WEB BANNER

LEADEREBOARD - 728 X S0

LARGE RECTANGLE — 336 X 280

INLIME RECTANGLE — 300 X 250

Sl (Ao (ol aludd Joxe bxidl

M

HetwiHeo SoreEHs
PETR0 REFNIRG 00,

LARGE MOBILE BANNER 320 X 100

MOBILE LEADERBOARD — 320 X 50




WAITING PAGES

MIRDAMAD SOFeEH
PETRO REFINING CO.




WEBSITE PAGES
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PRODUCTS PAGES
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How to get the most out of your inbound marketing strategy

i hamed,

Lils as a business can ba pretty good when your inbound rarketing shrategy is
firing an ad cylinders. Inslead of spending tors of brme ard rescurcss on cakd
calls and promotionad material, yeu asn st back and keep e door opan whils
Guahamans coms 1o YO,

Whils that might sound ke a elightly simplified kns to view inbound masketing
siratacgien through, Fene's o ot of truth (o i i you have tha righl tctios in your
arganal

EMAIL

How 1o get the most out of your inbound marketing strategy

i Isamesd,

Lile as & bugingss can ba pretty 9ood whien your inbound rarketing slralegy is
firng an &8 cylinders. Inslesd of spending tons of lime and resourcas on celd
calls and prometional rralenial, you can sil back and keep M Boor apen whis
GUShOmMes fﬂTI'IE1EI‘_|I'ﬂ1.L

Whita that rright sourd [Re & slightly simplitied lens 1o view inbound marketing
sirategies through, fares & lot of tuth bo @ if you have Se right tactics in your
arganal,
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S.E MirMohammadi

Mo 4, Motahari Building

HMrOoAMAD SOFEH
Hhﬂ?ﬂm 1 o i Es.l:tlhEln 4 Iran FE-mﬂ mm—
Tel : #9831 3237 8650
Mab : +98913 000 0000
c e-n@mirdnmnds-nfch.mm
BUSINESS CARD

BUSINESS CARD

,F--—-)Ili A
M2

HMEOAMAD -~ OFEH Esfahan Petrorefinery
PETRO REFNAIG CO. Holding Company

www. mirdamadsofeh.com

BUSINESS CARD BACK
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CERTIFICATE AND REPORT PAPERS
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VEHICLE

.. MiRDAMAD SOFeH
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PAPER CUP
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